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Your speaker's philatelic Ciriculum Vitae:

Martin RHEIN

✓ Collector since 1979

✓ Exhibitor from 1985 to 2008 at all levels - started in 2020

✓ Publications in Germany, Hungary, Belgium, France (CPF)

✓ Member of several philatelic clubs/associations (All, USA, GB, B) and of the

Hungarian Philatelic Academy (MAFITT) since 2011

✓ Elected to the European Philatelic Academy in 2022

✓ Interests:

• Hungary 1850 to 1900 (stamps, stationaries, postal history, forgeries, ....)

• Germany Northern confederation 1871

• German military post 1937 to 1945

• Private Mail Transported in US Diplomatic Pouch until 1945

• Forged stamps and letters before 1925

• Good philatelic literature
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The beginning...
Saxlehner had originally trained as a merchant, opening a fabric 

store in Pest in the 1840s.

Letter from 1847 addressed to the Saxlehner brothers, marked 

Tuchhändler (=fabric merchant).



The beginning...
In 1863, one of his customers complained that the spring water on his property 
was very bitter. After a chemical analysis, A. Saxlehner bought the land from the 
farmer, apparently for four times its value, and began to exploit the spring water.

Letter (1st weight range - 2nd distance zone) to Andreas Saxlehner in the 

early 1860s. He must already have been well known, as the address was 

very basic. At that time, Pest already had over 140,000 inhabitants.



The beginning...
Saxlehner knows nothing about bottling and marketing...
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The water company „Hunyadi János“ in 1870



Modern marketing...
... with an unique packaging. 



Modern marketing...
...with a unique and protected name.

János Hunyadi born around 1387 (or 1407) and died the August 11, 1456 in Nándorfehérvár



Modern marketing...
...with a unique and protected name.

Report / Bulletin of the judgments of the Paris Court of Cassation in criminal cases

1883 in favor of Saxlehner
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Deception as to the nature of the product

https://gallica.bnf.fr/ark:/12148/bpt6k5854290n


Modern marketing...
...with a unique and protected name.
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Modern marketing...
... with a strong brand based on well-being and quality.

Postal stationary from the Private Postal Service established in

Offenbach with an advertisement on the back highlighting the

recommendations of more than 1,000 doctors.



Modern marketing...
... with a strong brand based on well-being and quality.

In 1898-1899, the Saxlehner company sent out around 16,000 advertising mailings via

the private "Spandau Courier". From legal point of view. this was a highly questionable

practice, because it was forbidden as he was not located in Berlin/Spandau. The

advertising mail was delivered to around fifty locations, here in Charlottenburg and

Stettin.





Modern marketing...
... with a strong brand, based on well-being and quality.

Mr. Saxlehner became aware that another important criterion was consistent quality.

He therefore invested in machines relatively early on, some of which he himself holds

patents for. The chemical and physical analyses of his water were regularly published.

Machine for cleaning 
returnable bottles



Modern marketing...

Transformed Hungarian postal 

stationery 

The postal stationery before Saxlehner’s

“transformation”.

... worldwide, using all types of media.



Modern marketing...
... worldwide, using all types of media.



Modern marketing...
... worldwide, using all types of media.

Picture postcard showing
Hunyadi-Janos advertising
on the Tramway in
Bordighera in Italy



Modern marketing...
... worldwide, using all types of media.

French postcard with
Hunyadi-Janos outdoor
advertising in the small town
of La Fère (department
Aisne).



Un marketing moderne…
... worldwide, using all types of media.

French postcard with
Hunyadi-Janos outdoor
advertising on a tourist boat
in Paris.



Modern marketing...
... worldwide, using all types of media.
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Modern marketing...
... Including point of sales materials
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Modern marketing...
... integrating events. 
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A. Saxlehner stand at the 1900 Universal Exhibition in Paris



Worldwide distribution...
...Germany delivered directly.

Stationary 2 Kr - first drawing from 1874



Worldwide distribution...
... and paid directly.

1st weight range letter (< 250 g) with 1st weight range declared 

value (< 600 Mark) over a distance of more than 75 km.

Why a cash payment
when a postal order was
10 Pfennig cheaper ?



Worldwide distribution...
… Australie

Letter from the Australian distributor in Sydney addressed to 
the parent company, franked with 2½ pence (1897 issue) 
from New South Wales for the weight of the first echelon.



Worldwide distribution...
... United States and Great Britain

2nd-weight range registered letter (2x 5 cents + 

8 cents recommendation fee) addressed to his 

son Edmund, in the London Branch.



Worldwide distribution...
... Canada and the United States

18th-weight range  registered letter costing 18 x 10 Kr + 10 Kr.

This is the heaviest letter known to have been sent to a destination outside Europe.



Worldwide distribution...
... Canada and the United States

Saxlehner began perforating stamps in March 1891.

Saxlehner András

Hunyadi      János



A passion of the Saxlehners
... for Philately?



The Saxlehner Palace in Budapest ....

A passion of the Saxlehners
... for Philately?



was the home of the Postal Museum (not the Stamp Museum) until 2012!

A passion of the Saxlehners
... for Philately?



Thank you for your 

attention

András Saxlehner

(1815-1889)
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